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AsouT How 1O BE MEMORABLE:

4 years ago I started compiling every little word that is in here
to remind myself what I would have to do every day to be
memorable.

This kind of simple reminder is necessary for everyone to keep
their egos in check every day, and it helps achieve one’s goal.

Be patient and keep practicing what it says here because you need
to be likable to be memorable. However, it takes sometime for you
to be likable and this requires your patience.

Once you become a likable person, people will start talking
about you and would be willing to spend time with you. They
slart listening to what you have Lo say too. Again keep your egos
checked here. Be generous and serve your people. Do a favor for
someone who needs your help as much as you can for a while.

You will soon notice some amazing things start happening to
you. That’s what has happened to me. I am on my way to being
memorable and you deserve the same in your life no matter what.

I would like to share this my little reminder with you and iU’s a

passport for you to be memorable. Again, YOU deserve it.

Thanks,
Mr. Beautifool



Do a bit more than others do Entertain others so that
when you have to introduce yourself. people will remember you.

memo: note:




Don’t take it personally because Listen to others carefully.
everyone has bad days.

memo: note:




Do and give your best for your job Thank yourself as much as
regardless of the outcome. you do to others.

memo: note:




Comb your hair, brush your teeth PLAY.
and eat a good breakfast.

memo: note:




Accept and forgive. Don’t worry.
I am as afraid as you are.

memo: note:




Be generous and mindful. Don’t badmouth others.
Just don’t.

memo: note:




Respect. Don’t try to look good.
Look good.

memo: note:




Smile. Do the dishes.

memo: note:




A good thing usually doesn’t Share your passion and emotion.
happen overnight so be patient.

memo: note:




Don’t be selfish. Commitment and responsibility.
Promote those who care about you.

memo: note:




Again, respect those who Trust comes first, but don’t respect
spend their time for you. anyone who can’t respect you.

memo: note:




Impatience costs you more. Understand the difference to know
what we share in common.

memo: note:




Do your homework too. Failing is the best way to learn.

memo: note:




Be careful. Need a solution?
People know you better than you do. Come up with a small idea that
makes a big difference.

memo: note:




Got it? Follow your guts, not others.
Then do it.

memo: note:




It’s OK. It hurts? Good for you.
You can cry too. It means you are growing.

memo: note:




Sharing is good for you. Make it happen!
Otherwise nothing happens.

memo: note:




Whenever you see a blank piece It’s OK to lose your money
of paper, imagine a possibility. with bad clients or jobs.

memo: note:




Attitude. Know when to leave.

memo: note:




Take a break every once in a while.
It’s good for you.

Mewo:

note:

Change is good.

Embrace it.




It is what it is. Don’t forget the other side.
8

memo: note:




Do the right thing. Just let go.
Always. You don’t lose anything.

memo: note:




Make a decision. L.ater or NOW?

memo: note:




Timing is everything. Use the right kind of humor to guide
you through any obstacles.

memo: note:




Be there, What matters?
when someone needs your help. Your presence.

memo: note:




To be continued.
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